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‘Stories of consumption’ is a project that took place in Portugal during 2010 as a partnership between 
Media Shots, DECO (non profit for Portuguese consumers protection) and a secondary school. 
 
Our research problems were: 

o   How to design an intervention on sustainable consumption practices with a digital storytelling 
(DST) approach so that both technical and contextual requirements are met? 
o   How to drive such an intervention with minimal disruption of the public school’s routine?  

We followed an applied research model, defined by the British Arts and Humanities Research Council 
as academic research where “creative practice is integral to the project” or “there is the specific goal of 
producing a defined output […] that will be utilized beyond the research base." 
Media Shots conducted a series of conceptual and technical workshops in DST with teachers and stu-
dents. Teachers were also interviewed on their views/practices of sustainable consumption and the 
role that can be played by the school. These interviews constitute encapsulated stories in their own 
right. A social media based platform was designed to post all the stories. 
  
We found that: 

o constraints imposed by both the funder and the educational structure (e.g.: the pressure of na-
tional curricula and testing) affected the design of the methodology; 

o school’s reality took over the designed intervention, with teachers passing information to stu-
dents prior to the formal workshops. 

o a social media platform was the right choice to publish the deliverables and reach public schools 
that are well beyond the research base.  


