
1 

create – share – listen 
4th International Conference on Digital Storytelling 

Lillehammer, Norway - February 5. – 7. 2011 
 

Abstract formula 
 

Name of presenter(s): Birgit Hertzberg Kaare 

Co-author(s):  

E-mail: b.h.kaare@media.uio.no 

Institution: Department of media and Communication,  
University of Oslo  

Country: Norway 

Title of paper: The Self and the Institution –– the transformation 
of a narrative genre. 
 

Suggested session: 
Digital Storytelling in different sectors in society 
 

Type of presentation? X Paper 

���� Workshop 

���� Poster 

���� Other contributions. Please specify: 
 

Save this document as a Word or PDF file using your surname and first initial of first author, and CSL, thus: 

Smith.J.CSL.doc 

 
Your abstract – maximum 250 words  
 
The Self and the Institution –– the transformation of a narrative genre. 
 

Background 

Digital storytelling after the CDS model had from its very beginning a focus on the individual 

and the Narrating Self. Over the years Digital Storytelling has evolved with practices in nu-

merous different contexts. To day digital Storytelling is often used in order to generate stories 

that are promoting collective identity and the interests of an institution or organisation. 

 

Research Question 

How is the genre Digital Storytelling of the CDS model changed when the focus of the narra-

tive is not on the storyteller but on an institution? 
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Theoretical Perspectives 

This question will be discussed mainly in relation to theories of narration, genre theories and 

theories of identity and self-representation.   

  

Method and empirical data 

This study is based on a bachelor course in 2010 where students were making films for the 200 

Anniversary of the University of Oslo. The empirical material consists of 25 films and three 

reports made by the students, part taking observations and experiences based on being the 

leader of the course. 

 

Conclusion 

While implemented in institutions like the University of Oslo, Digital Storytelling could be 

used as a tool for building institutional identity. Even though several of the original paradig-

matical principles of the production process of digital storytelling has to be changed, some of 

the most basic principles still remain.  

 

 


