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Digital Storytelling in user research 
 

How can digital storytelling be applied in product and service development? 

 

Story Field is using digital storytelling as a method for conducting user research, that creates a profound under-

standing for the needs and stories of users, in order to create better designs and solutions, that fits the needs of 

users.  

 

Producers, designers and  serviceproviders that make the artifacts and services, we use in our everyday lives, 

need to know our behaviour, motivations and our stories to create products and services that matches our real 

needs.  

For example when the cockpit of an airplane is designed, it needs to cater for all possible stories that might hap-

pen in the cockpit. Are the pilots colorblind? Do they drink coffee and spill coffee on the cockpit? How do they 

think and react in an emergency situation?  An other example is when a foodservice for schoolchildren is concep-

tualized - it needs to match the behaviour  and preferences of the children. How does their religion influence their 

eating preferences? How does their friends influence? How does the junkfood offers arround the school influ-

ence?   

We need to know their stories to design for their needs. 

 

Traditionally in product and service design, numbers, questionaires and technical specifications have been used 

for input about the users. Lately personas, scenarios and more soft data has been used more. My aim is to take 

this development further by making digital storytelling an integrated part of the development process.  
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Our idea is that in order to make designers listen deeply to their users, we need to touch their hearts and make 

them really understand the users points of view.  

This have been done within the field of digital storytelling, a few times previously. One is Pip Hardys "Patient 

stories", where he in the rationale underlines the need to : "...give  

decision-makers a different kind of opportunity to understand the needs of patients – other  

than the dry results of surveys and statistics." 

 

We have used digital storytelling methods in a number of occasions. One is to research and create a concept for 

school food, by letting school children photo document and make digital stories about their eating habbits and 

views.  

An other is researching disabled peoples use of the internet, in order to create more accessible webpages.  

  

I would like to talk about : 

The history and future for digital storytelling in user research  

3 cases where we have used digital storytelling in user research 

How we use Social media tools for collecting and sharing images, videos and experiences used in the stories.  

   

   

 


